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摘  要 
 I 







































As the biggest automobile market worldwide, China attract all the car maker to invest in 
China, D automobile company is a late-comer of them but who still want to try it’s best to gain 
from the market. How to gain a firm foothold is the first priority of D company. Except brand 
promotion, the significant vehicles which could enhance the sales and market share are quite 
important. Except the SUV which is the most popular car, the small-displacement vehicle 
which takes the biggest market share is also quite interesting. The positioning of D company’s 
product is premium car, how to take this niche market of small-displacement premium car is a 
key step. Besides, energy saving and environmental protection is going to be a key factor for 
global economic development. For sure, China will be also involved, and Chinese government 
is regulating and controlling it by laws and regulations step by step. In automobile industry, an 
efficient way is to control it from the car maker, that’s why the CAFC limit is stricter and 
stricter. Except new energy vehicle, what the car maker can do also is to development more 
efficiency and smaller displacement vehicle. The small-displacement vehicle project will also 
help D company a lot to achieve the CAFC regulation. 
The purpose of this research is to have a clear feasibility study of D company’s 
small-displacement vehicle project. The content of this research includes global automobile 
industry analysis, premium small-displacement car market analysis, D company and its 
competitor situation analysis, the market needs analysis, technical feasibility study, project 
investment analysis, project profitability analysis, project risk and countermeasure analysis. 
The conclusion of this research is to confirm the feasibility of the project, but due to a lot 
of fact impacts the project during the processing, except the uncertain change of the 
market, need to improve the robustness of market assumption which includes sales price 
and sales volume. In the meantime to be sure about the optimization of the cost, these are 
all key factors to make the project success or failure. The last, I hope this research can 
help D company to be more successful in Chinese automobile market. In addition, I would 
like to learn from each car maker and share with each car maker on premium 
small-displacement vehicle project. To promote Chinese car maker in healthy development, 
to be successful on energy saving and environmental protection. 
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第一章  绪论 




销总量持续增长，2013年和 2014年汽车销量分别超过 2100万辆、2300万辆，到 2014











而中国第四阶段的标准 GB 19578-2014《乘用车燃料消耗量限值》和 GB 27999-2014
《乘用车燃料消耗量评价方法及指标》已于 2014 年 12月 22日正式发布，将于 2016












































































































第二节  研究的内容、目的及方法 
一、研究的内容 
本文主要通过对汽车市场当前的整体情况以及小排量汽车细分市场的分析研
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第二章  研究的理论基础 


















                                                             
①




 4Cs 理论（The Marketing Theory of 4Cs) ，也称“4C 营销理论”，是由美国营销专家劳特朋教授在 1990 年提
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